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According to Severin & Tankard (2001) learning can take place through the mass media. 
Someone can observe another person engage in a certain behavior and can then practice that 
behavior in his own life. The main concept of this study is that respondents’ knowledge, attitudes 
and practice on lung cancer prevention measures are influenced by their media exposure. Media 
exposure includes radio listenership, television viewership, print readership and interpersonal 
communication. However, respondents’ socio-demographic characteristics like their age, highest 
educational attainment, occupation, income and their organizational affiliation are considered as 
intervening factors for these might influence their KAP. 
 
Statements of hypothesis 
This study hypothesizes that the respondents’ knowledge on lung cancer prevention measures is 
influenced by their information exposure which includes their media access, frequency of 
exposure to the media and to information on lung cancer preventive measures, attendance in 
meetings on topics related to lung cancer prevention measures and contact with medical 
practitioners or health workers. 
 
It is assumed that the respondents who have higher exposure to information sources are more 
exposed to information on lung cancer preventive measures. It is further assumed that 
respondents who are more exposed to information on lung cancer preventive measures are likely 
to have a more positive attitude towards lung cancer prevention measures than those who are less 
exposed. 
 
Socio-demographic characteristics such as age, educational attainment, occupation, income and 
membership in organization are considered as intervening variables which may also influence 
respondent’s practice of cancer preventive measures. 
 
Organization affiliation is hypothesized to be relevant in this study. It is assumed that 
respondents who are members of health related organizations know more about cancer 
preventive measures than those who are not members. 
  
  

                                                            
1 Undergraduate BS Development Communication thesis, Visayas State University, 2008. 
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Figure 2. Conceptual framework showing the relationship among the dependent, independent 
and intervening variables. 
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